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From the Big Apple to the Big Red

Research and collaboration to be the focus of a new

$4 billion capital campaign

|
n the presence of New York City Mayor Michael

Bloomberg, Peter C. Meinig, chairman of the Board of

Trustees of Cornell University, and Sanford 1. Weill,

chairman of the Board of Overseers of Weill Cornell

Medical College, Cornell University President David J.
Skorton announced on October 26 that the university and its
Weill Cornell Medical College are launching a $4 billion cap-
ital campaign—the largest for Cornell, New York’s land grant
university, and the second largest goal in the history of high-
er education—to advance education, discovery, and public
service, and to make transformative contributions in areas of
critical social importance.

The comprehensive campaign will raise in excess of
$4 billion to support undergraduate and graduate students,
with a focus on increasing scholarship support and financial
aid; recruiting the next generation of faculty, scientists, and
scholars; and by renewing and building state-of-the-art facili-
ties best suited for twenty-first century teaching, learning, and
research, across the University’s campuses.

“The impact of this campaign on higher education and
research will be felt across the State of New York and across
the world,” said Mr. Weill. “It is my belief that one day, the
translational research conducted by doctors at Weill Cornell
and Cornell scientists in Ithaca will help to eradicate some of
the world’s most daunting and debilitating health threats
while improving the quality of life for all. Our goal is to speed
research discoveries from the bench to the bedside, where
they can improve the quality of care and the quality of life for
patients here in the city, across the nation, and around the
world.”

A hallmark of the new campaign is the expansion of col-
laboration between Cornell’s Ithaca and New York City cam-
puses, which encompasses areas such as biomedical

engineering; cancer-related cell biology; nano-medicine; chem-
ical biology and experimental therapeutics; and global health
and infectious diseases—all in the service of improving health
and saving lives. In fact, a shared pool of campaign funding
will be earmarked specifically for these upstate/downstate,
cross-disciplinary collaborations.

“One of the most important aspects of this campaign is
the commitment to expand collaborative research across dis-
ciplines and across campuses to produce life-saving advances
in science and medicine,” said Dr. Antonio M. Gotto Jr.,
Stephen and Suzanne Weiss Dean of Weill Cornell Medical
College and Provost of Medical Affairs of Cornell University.
“By bridging the distance between Ithaca and Manhattan and
bringing our best research minds together to develop solutions
for the most daunting health issues of our time, | am confi-
dent we will unlock scientific and medical discoveries that
can improve lives around the globe.”

At Weill Cornell in New York City, the campaign will
fund programs such as the construction of a new $650 mil-
lion, 350,000-square-foot Biomedical Research Building in
the vicinity of the Medical College. This new facility will
double Weill Cornell’s existing research space, accommodat-
ing more laboratories and scientists to accelerate biomedical
discoveries. The building will be designed with laboratories
in an open layout to foster communication and collaboration
among scientists.

The campaign will also fund new translational and clinical
research programs focused on global health and infectious dis-
ease, cancer, cardiovascular and neurodegenerative disorders,
diabetes and metabolic diseases, reproduction and fertility,
aging, and strategic scientific methods such as stem cell and
developmental biology. “We have our work cut out for us,”
Mr. Weill said. “But we are poised for greatness.”

THE CAMPAIGN FOR CORNELL

DISCOVERIES THAT MAKE A DIFFERENCE
THE CAMPAIGN FOR WEILL CORNELL MEDICAL COLLEGE

4 CORNELL UNIVERSITY AND ITs

WEILL CORNELL MEDICAL COLLEGE

i







